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The tattooed pin-up 
comes to Australia
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They’re chunky, and they’re bold 
but underlying the front put on by 

Room 101’s silver jewellery there is 
finesse. Matt Booth, an L.A. based 

jewellery designer is the man behind 
these masculine pieces, which have 
decorated the knuckles of everyone 

from Benji Madden to Slash and 
members of Cypress Hill. However, his 
attention to every client, making them 
feel like a rockstar, has this former US 
marine breeding fans of his Far East 

influenced jewellery worldwide. Matt is also in Australia for the Sydney Tattoo & 
Body Art Expo and talked to Australian 

Ink about his designing ambitions. 
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Australian ink: You’ve just been at the Singapore expo, was  
it different from what you’ve experience at other expos? 
matt booth: The Singapore expo was the first tattoo event that we 
showed work. My experiences surrounding tattoo shows and expos up 
to that point were always through the eyes of an attendee. The entire 
experience was memorable – I would have to say the best part of it were 
the new friends that we made in the Sing – Room101 is a family, and it 
is always killer to travel halfway around the world and still meet people 
we can connect with. We left Singapore with some new brothers and 
sisters in the fam. 

How did Room 101 come about? The bottom line is I was tired. I was 
tired of everybody’s shit and I wanted to forge my own way in business 
and in life. I was coming from a career as a performing bass player. 
I have always and will always love music – I simply got tired of other 
people’s ideas in many ways controlling my destiny. I was involved in 
several projects that dissolved due to “creative differences”. After that 
I just said fuck it. 

You’re heavily linked to the tattoo culture so, as a jewellery design-
er, was this an aesthetic appeal or something that came naturally 
from your own interests? If you are asking if there is a link between 
tattoo culture and my jewellery design I would have to say yes, in a 
roundabout way... Many of my character designs are based on Japanese 
Buddhist deities and masks from Noh theatre – elements and charac-
ters that are commonly found within the Irezumi tattoo style. 

How did your love of tattoos start out? I was interested in being tat-
tooed far before I had my first piece put on – I got my first tattoo while I 
was serving in the Marine Corps. I was 18 and it was an image of a Grim 
Reaper holding a sawn-off shotgun. He symbolised protection for me, a 
theme that has always been big in my life.

 
Have you had any pieces covered over or removed? Indeed. These 
days the laser has been a good friend of mine. I have had a good amount 
of work removed and covered. As time has passed there were images 
I had put on earlier in life that I knew without a shadow of a doubt I did 
not want to carry for the rest of my life. 

 
Is tattooing about the spiritual side or the artistic side of display-
ing art on your body? Both. Many of my tattoos have deep meaning 
attached to them and I also enjoy wearing them. 

Who has tattooed you in the past and did you seek them out or 
were they unplanned? Jack Rudy, Baby Ray, Dave Fox – and now Mr 
Robert Atkinson handles my tattoo work. Initially I sought out artists that 
had a style that I dug – I just wanted something from them specifically. 
Now we have the master plan for the rest of my tattooing. 

Who would you like to tattoo you in the future? Robert Atkinson and 
I am working on a body suit – Robert is well known for his style – which 
I refer to as “modernised Irezumi”. “Far East meets West Coast” is a 
flavour that you will find running throughout the Room101 collection 
– Robert’s style is along the same lines and it’s probably why we have 
become such good friends. 

 
Did you study design or jewellery construction? I underwent an un-
official apprenticeship under a master here in Los Angeles. 

   
How do people generally find your work – where does your celeb-
rity fan base come from? There is a worldwide community of collec-
tors that follow work the likes of ours – our fellow conspirators. Word 
spreads through the grapevine in a multitude of ways – word of mouth 
being our best promotional tool since the beginning. 

 
What’s been your favourite piece that you’ve developed? I would 
have to say the Black JYA. This piece is a pendant version of our ex-
tremely popular ‘JYA’ character – we laced him up in around 10 carats 
worth of black diamond micro pave – he was pretty sick.

Your website says you treat every client as a ‘rockstar’. What kind 
of VIP service does the regular person off the street receive? Many 
times the ‘regular’ cat off the street will receive superior treatment to the 
celebrity clientele – we all used to work for a living and we respect those 
that do. Depending on the calibre of item – our white glove treatment pro-
gram includes services such as personal delivery anywhere in the world.

 
You’re just developing a following here – is Australia a new market 
for you? I find the Australian market extremely receptive to our brand – the 
fact that you guys have rolled out the red carpet for us is pleasing to say 
the least. I look forward to the years to come with Room101 in Australia. 

 
Are there any pieces you wouldn’t feel comfortable producing? As 
far as jewellery design, I will make whatever the job calls for, but nothing 
too big or too weird!

 
Are there any similarities between the US and Australia with tattoos 
and jewellery trends? Australia follows a good amount of the styles and 
trends coming out of the US. We’re brothers stylistically speaking. 

 
What are you most looking forward to while visiting Australia? I’m 
looking forward with connecting with the people, people that will ulti-
mately become clients, if they are not already, and fans. Room101 is a 
difficult thing to describe on paper. It takes seeing us in action to really 
get it – so I am looking forward to helping people to ‘get it’ in Australia. 

Check out www.room101silver.com for more information.
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